
KEYWORD RESEARCH IS THE FIRST STEP IN SEO

ACHIEVE A BALANCE OF HEAD & TAIL KEYWORDS THROUGH RESEARCH

ACHIEVE A BALANCE BETWEEN BRANDED AND NON-BRANDED

Al i gn t he use  of branded a nd non-
bra nde d keywords with the diffe rent 
s t a ges  of the customer journey

LEAR NING  S UMMAR Y

o Hi gh qua lity content he lps customers to find you 

o Ke ywords  are t he glue betwee n how the  search engine finds  and classifies your 

cont e nt and how potential customers  find you

o Ke yword rese arch helps inform what you should write about and it is  a firs t step 

t owa rds making your conte nt discove rable
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S E O : K E Y W O R D R E S E A R C H

Popul ar head keywords are se arched 
for a  l ot, but they are competitive t o 
ra nk for.  N iche  tail keywords a re 
se a rched for infreque ntly but can be 
e a s ie r to rank for and t hey are often 
more  on target. 



STEP 1: KEYWORD DISCOVERY

STEP 2: FOCUS AND FINETUNE KEYWORD LIST

LEAR NING  S UMMAR Y

o Orga ni ze an initial lis t of keywords in the med keyword lists

o Al i gn t he keywords with your customer persona
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o E va l uate and optimize your lis t for: 

o Vol ume

o Di ffi culty

o Opport unity

o T a rge t keywords  with high potential – combination of high volume, low difficulty 

a nd hi gh opportunity (aggregated me tric provide d by Mo z, keyword explorer)


